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The challenge Featured solutions:

Wa I k_ I n La b Sees record JumpFly was in search of a way to spend more time working as a Audience: Automation:
mo nthS With J um p Fly’S strategic partner rather than focusing on granular optimization. > Similar Audiences Target CPA

> Display Remarketing Target ROAS

S h ift fro m m ed ia > Search Remarketing Maximize Conversions

> YouTube Remarketing Enhanced CPC
The approach

H ibution: Dynamic Search Ads
exeC U t I O n tO St rategy Seeing that competition was high on key terms, in 2018 they shifted Attrlbutlon'. L
T . > Data Driven Attribution
much of their client’s budget towards fully automated campaigns o
> (Dynamic Search Ads, Smart Bidding, etc). They also layered in > Rules Based Attribution
‘Walk-lnfLab audience lists on Search Campaigns (RLSA).

Dynamic Remarketing
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Smart Display Campaigns

“Smart Bidding allows us to spend time
JumpFly also leveraged attribution tactfully by initially using a
Walk-in Lab + JumpFly rules-based model to increase conversions, then switching to a on what matters most, and be more
Slidell, LA, USA + walkinlab.com data-driven attribution model once there was enough data. strategic for our clients.”

Walk-In Blood Test Labs | Lowest Price Guaranteed | walkinlab.com
www.walkinlab.com/Affordable/Lab-Testing ¥ (800) 539-6119

Y% %%k Rating for walkinlab.com: 4.8 - 2,869 reviews

Order Your Own Blood Tests Online! Get Your Results Fast. No Doctor Needed. No Doctor Order Needed.
Monthly Specials. Convenient. Guaranteed Lowest Prices. Confidential. Types: General Weliness Lab
Test, Anti-Aging Blood Test, Hormone Deficiency, Cancer Screening, Urinalysis.

Order Blood Tests Online Why Walk-In Lab?
Order Your Own Tests Online, Visit Lowest Price is Guaranteed
aLocal Lab - Get Results Fast! Confidential Results Online!

The results —Nikki Kuhlman, Account Director, JumpFly

By automating granular optimization and campaign creation,
JumpFly was able to focus more on strategic client initiatives. As a
result, they saw a 200% increase in conversion rate and a 149%

increase in ROI for RLSA audiences versus first-time site visitors. 3 O (y 2 O O O/
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” N Walk-in Lab continues to see record months of performance since Increase in Increase in
Lab Tests Near You the account was created in 2011. conversions from fully Conversion Rate on
Order Your Lab Test, No Doctor automated campaigns relevant audiences
Wiliddad  Needed. Order Test, Find a Lab and
L/ Get Your Results Online!
© 2018 Google LLC. All rights reserved. Google and the Google logo are trademarks of Google LLC. A
All other company and product names may be trademarks of the respective companies with which they are associated. Google Ads @JumpFly


https://www.walkinlab.com/

